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patagonia posts followers following
Patagonia
@ patagonia

We're in business to save our home planet.
235 W Santa Clara St, Ventura, California

(2? sprout.link/patagonia

tf;‘ . J) Followed by noah_rotchill,
P75 7Y josh_morningstar and therealdavidmiller

Follow Message Contact +2
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Shell Care Dirty Dams Design Q&A Ocean #EndFoss

Look and Feel

Earth-centred.

High-contrast.

Strategically utilizes nature’s colours.
Made for thrill-seekers.

Targets the environmentally-conscious.
Friendly and community-focused feel.

Tone of Voice

e Clear and assertive.
e Centred around Earth’s preservation.

e Captions are text-heavy but informative,
characterizing the brand’'s dedication

customers' experiences.

Liked by cguardadook and others

patagonia The M10@ shells are made for athletes
pushing the leading edge of alpinism.

Our ambassadors and designers have spent years
testing weird prototypes and exchanging all-hours text
messages to build these minimalist, mobility-first shells
for the future of fast and light alpine pursuits.

They prioritized mobility above all else, paring features
down to the absolute minimum. And the materials
exceed our own waterproof-breathable standards
without relying on “forever chemicals.”

Check out the M10@® collection at the link in bio.

Video: lan Durkin (@iandurkin)

View all comments

2 days ago



Look and Feel

Patagonia e Once again showcases Earth's landscape with a < Patagonia 0 Q
' human adventurer.

e Although the cover photo is present, the missing Posts ~ About  Videos  More v
profile picture does not clearly establish the

a Patagonia
brand. Aug 26, 2021 - @

Inactive and uninterested. Pargntlr_"ng advice |_s eve-_rywhere; valuable parenting
advice is rare. Writer Aimee Eaton shares her mud-

caked and messy observations on raising children to
be planet-loving activists. "First, stomp in puddles.
Lay in the grass. Catch frogs, trout and lightning
bugs. Get curious. Fall madly, wildly in love with being
in the world. Then do the work to protect it. Fill the
cup, then let it pour over"—Aimee Eaton

Read "Be Brave. Be Kind. Go Get 'Em!": https://pat.ag/
GoGetEmFB

Photo: Jeremiah Watt

Patagonia
1.7M likes - 1.7M followers

We're in business to save our home planet.

b Like © Message

Posts About Videos More =

Details Tone of Voice

Page - Clothing (Brand) e Although inactive since Aug., 2021, Patagonia’s
Patagonia Canada, ULC is responsible for this Page. Facebook still remains consistent with the clear
patagonia.com and assertive messaging on Instagram.

e More focused on individuals’ stories that are

64% recommend (20 Reviews) .
environment-related.
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Patagonia

We're in business to save our home planet.

1.9K 584.9K
Posts

Patagonia
pasgonia 1 NiS election season, our vote’s on Earth.

Join us. Learn more at p

vote
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Look and Feel

Earth-centered.
High-contrast.

Not as focused on visuals as other platforms.
Attractive cover photo.

Tone of Voice

e Since copy is limited on X, it mostly consists of

brief announcements and facts.
e Consistent environmental-based messaging.
e More informative.
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Patagonia @

patagonia
Before the stoke comes the suds.

To make sure your gear is in peak form for winter,
we’re partnering with water-wise laundromats
across the country this fall for a series of wash
parties. We’ll share need-to-know care tips, light
bites and drinks, and do a little laundry
mythbusting, too.

Get all the details at pat.ag WashParty

Photos: Tim Davis




Look and Feel

e Earth-centred.

< Patagonia S Q¢ . . < Patagonia S Qi
e Powerful, cinematic content.
= [; e Strategically utilizes current environmental issues HEUICHIR L > LG vt
~~ Fashion/is nqﬁgﬁ quﬂppsmes&_l ey to target the environmentally-conscious. Fire Lines | Patagonia

.. Patagonia @
mgo;l’l;\ @patagonia

468K subscribers - 1.7K videos

Films
Patagonia
266K views - 1 month ago

In Sequence: Katie
Lamb and the Craft
of Hard Bouldering...

Patagonia
202K views - 1 month ago

Earth is now our only shareholder. >

patagonia.com and 3 more links

Home Videos Shorts Live Playlists

Totoganashi |
Patagonia Films

Patagonia
24K views - 1 month ago

- WECAN A We Can Get There
e (\j’f o From Here | Towards
F—"“‘# = Plastic-Free Oyster...
¥5 =) 28';5 #l Patagonia
%?NKWD . R/ A0S s 211K views - 5 months ago
BE THE PATH TO A
et - Running Up for Air |
TOne Of V()lce Patagonia Films
patagonia Patagorjia
Clear, assertive, and captivating. S L AR LR
. Fire Lines | Patagonia Films : Positions brand as uninterested in profit. _
pusenm®  Patagonia - 266K views - 1 month ago . . . Undammed: Amy
Focused on raising environmental awareness. f o Bowers Cordalis and
o Short and direct video titles. Undammed . the fight to free the...
f & N G5 M fH & T G M
Home Shorts Subscriptions You Home Shorts Subscriptions You
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patagonia

Patagonia @

We're in business to save our home planet.

Retail - Ventura, California - 1M followers

a2: See all 3,365 employees on LinkedIn

- B
|" ’ ]
4+ Follow L Learn more (2 ) @

Home About Posts Jobs Life Peopl

About

Founded by Yvon Chouinard in 1973, Patagonia is an
outdoor apparel company based in Ventura, California. A
certified B-Corporation, Patagonia’s mission is to save
our home planet.

The company is recognized internationally for its
commitment to authentic product quality and
environmental activism, donating 1% of sales annually,
contributing over $100 million in grants and in-kind
donations since 1985.

We're always looking for motivated people to join us in
our retail stores; at our Ventura, California headquarters;
Reno, Nevada Service Center; and occasionally in our
overseas offices. We're especially interested if you love
_spending as much time as possible in the mountains or
L B = 2 B

Home Video My Network MNotifications Jobs
J

Look and Feel

e Welcoming Home page accompanied by inspirational

posts.

e Similar to Youtube as there is an abundance of video
content but less cinematic and more direct.

e A credible and reputable source that markets its goal
rather than its products.

Tone of Voice

Professional and descriptive.
Communicates a sense of urgency through
education.

Strengthens brand image by promoting past
events involving former employees and other
public figures to substantiate its dedication to
environmental awareness.

___ Patagonia + Follow
~eonta 1,081,306 followers
= 1d - Edited - ®

“Frankly, we're running out of time for saving the natural
world. If there was ever a moment for a Hail Mary pass in
conservation, | think this is it."

Kris Tompkins, our first CEO, took to the TED stage to
speak about her life's work with Tompkins
Conservation, the beauty of seeing once-degraded
landscapes flourish again and share a new revolutionary
vision to restore a continent. Watch it here: https://
Inkd.in/g43UWM-8

Photo: Gilberto Tadday / TED

e a
2@ 1,384 12 comments - 65 reposts
Congrats! Keep growing Fantastic update
@ Leave your thoughts here... @
O 1 =
# O & 8 a
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Look and Feel

< Patagonia QO 2 Trendy, fun, and entertaining.
Targets the consumer AS WELL AS the cause.
—— — Colourful and attractive.
patagonia Captivating highlight categories that elicit feelings
of thrill, endurance, and peace.

@patagonia @

80 184K 1.5M
Following Followers Likes
Follow Message v
. Totoganashi
CEQ of saving the home planet. B o1 - > [ 2,833

2> www.patagonia.com/stories

1
my

Climbing Trail Running Books P

Tone of Voice
e Bio aligns with the TikTok trend of saying “CEO

of...."

e Prioritizes customer storytelling.

e Emphasizes the day-to-day events of an
adventurer.
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patagonia

Patagonia ©

Verified merchant

patagonia.com - Build the best product, cause
no unnecessary harm, use business to inspire
and implement solutions to the... more

Look and Feel

e Minimalist feel — perfect for a platform that is so
centred around visuals.

e Revitalizes what the brand offers, not just the
cause it supports.

e Qutfits pop, enticing users to click.

Patagonia @ Follow

pason® 112k followers

Men's Long-Sleeved Capilene® Cool
Daily Shirt

Our most versatile technical top is designed for
use on the trail or on the water: It's quick drying,

has stretch for mobility and comfort, and HeiQ®
Mint odor control for long-lasting freshness. Built
with 50-100% recycled polyester, Capilene® Cool
Daily styles keep you comfortable when you're
working hard in conditions ranging from cool to
hot. Made in a Fair Trade Certified™ factory....
less

112k followers - 9 following

10m+ monthly views

A Follow oo
Created Saved

Created Saved

g

L (-

+ ® a

Home Search Create Inbox Saved

Tone of Voice

All Pins
e Bio has a specific focus on the quality of the 12,056 Pins 6h

product, while still mentioning the brand's
environmentalist standpoint.

e Copy hones in on product descriptions rather
than the more broad environmental causes.

Climbing Outfits an... Stories We Wear
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Tone of Voice

e Bio with all other platforms through.
e No other content to analyze.

o (CEm OO

@ Ventura, Ca, United States Contact

We're in business to save our home planet.

Look and Feel

L Inact|Ve, bare. Oops, there's nothing to see here.
e Link to website is provided to entice users to

explore their online presence elsewhere.
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Liked by mblachu and others

patagonia Katie Lamb (@ktlambies) started climbing at
age 7, around the same time she learned how to sew
her own clothes. In doing both, she's come to value the
approach to her projects more than the end goal.

Watch her process in the film “In Sequence” at the link
in bio.

Directed by Eric Bissell (@erichissell)
Edited by David Fitzgerald (@dv_fitzgerald)

Photos 1 and 2: Katie on the iconic Buttermilks

(R —.&l ® 3.
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< Patagonia O Q

Posts About Videos More =

Patagonia
Jun 4, 2021 - &

One young couple’s unexpected career path of
farming sea vegetables drew them back to their roots
and brought a promising climate-change solution to
their coastal hometown.

Read “The Nautical Farmers" here: https://pat.ag/
NauticalFarmersFB
Photos: Morgan-Lea Fogg

A\

\

solution to |
coastal hometown.™ «
e 17 O Arrarnante B aharae D 9K vimsee

@ &8 © L =
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< Post
jorree Patagonia @ m

peagonis @patagonia

Misaki inherited this pack from her late mother—
a traveler, maker, vintage lover and Patagonia
fan. So when our repair crew rolled into Mill
Valley, California, Misaki brought the pack that
she and her mom wore (and wore out) with love.

“As soon as she gave it to me, | put my ukulele in
it, and it fit perfectly. | said ‘Mom, this is mine.’ It
[fits] my instrument, my laptop. | work in
publishing. | always have tons of books in it.
That’s why it started to tear on the bottom, but
now it’'s patched up. It’s going to have another
life. Holding onto this—it’s like a dedication to my
mom.”

Photo: Allen Danze

Post your reply
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Free to Breathe | Nalleli Cobo’s Story

6.8K views 3d ago ...more

amew Patagonia 468K

1y 293 | GF > Share &2 Remix 4 Downloz

Comments 5

"*’ What an amazing young lady, very admirable %

“Zehrs

Shop new value
programs today.

@ @
DROP

4:49 wil T
___ Patagonia
petagonia 1,081,634 followers
1w - Edited - ®

To save our planet from the climate and nature crises, we
must elect leaders who share our sense of urgency.
Ahead of National Voter Registration Day in the United
States, Patagonia CEQ Ryan Gellert explained
Patagonia's 2024 election strategy in the latest post
from The B Team: https:/finkd.in/gzgr373C

Saving our planet begins at the
ballot box

newleadershipplaybook.org

®®W 853 12 comments - 44 reposts
& S) @
Like Comment Repost Send
Reactions
N L e
! ) - “®
Comments Most relevant

Tadeusz Szewczyk (Tad Chef) - 1w (edited) ---
I AmfYou are the universe/As above so below. C...
Most "leaders" trail behind. Are you just a
follower who needs someone to lead you? At

Very informative Interesting Great advice
@ Leave your thoughts here... PC
L5 i g @

‘ (> | Oy A2 )
Aa - -
Home Video My Network Notifications Jobs
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Patagonia @ M Photo - 9-1

For decades now, the stuff that makes
your waterproof gear waterproof has
been made with synthetic compounds
known as "PFAS." They're really good at
repelling water and oil. Unfortunately
they're also good at polluting rivers,
impacting human and animal hea... more

Add comment...

@

Patagonia ® Eollow

12k followers

patagonia

The Stories We Wear: Brooklyn Bell
“I don't like to take up a lot of space,” says
Patagonia Ambassador Brooklyn Bell.... more

° Visit Save X



Observations

e Content Type: Environment-Based Storytelling
o All content strategically utilizes individuals’' personal stories
or current environmental issues to position Patagonia as a
brand that does not only produce environmentally-friendly
clothing, but actively endorses individuals to live their lives
as both adventurers and stewards of the earth.

e Audience Type: The Outdoor Enthusiast or Environmentally
Conscious
o Through the use of their type of content outlined above, the
previous social media post examples illustrate how
Patagonia is targeting individuals who are active in outdoor
settings, love to travel, and care about their ecological
footprint.

Targeting this broad audience ensures that, even if people
do not purchase Patagonia’s clothing, they can still engage
with their social media and support their primary cause —
Earth's rehabilitation.
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Comments 74

this_chris_bk 1w

Where can we read her Patagonia Journal Qo

entry?

Reply

View 2 previous replies

patagonia @ 1w - Author

Apologies for the confusion! Katie's o
"The Aesthetics of Bouldering" story

will be available in our hardcopy

journals, which you can request in-

store or on our website by searching
"Request a Catalog".

Reply

m3cabs 1w

Patagonia defines Integrity = the quality of Qo
being honest and having strong moral
principles that you refuse to change

Reply
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% Q Patagonia
7 Jund, 2021-Q

#Awr>A Davie Singh

So patagonia thinks they can decide who
we can hear from. | say boycott patagonia
we don't like oligarchs in North America.

3y Like Reply 2 D
:} Don Heppner replied - 1 reply
Rod Waterton

| support JACKSON HOLE MOUNTAIN
RESORT! screw you

ﬁ}

S8y Like Reply )

P
{&'® Rod Waterton replied - 5 replies

0 Kefec Cefek
Boycott Patagonia they are anti American
anti freedom

3y Like Reply c @9
3 Don Heppner replied - 3 replies

A=A  Davie Singh
WM patagonia sound alot like hitler

3y Like Reply 2 S
@ Jesse Redden replied - 3 replies
=R payie Singh
A

ANTI-AMERICAN.. Patagonia sound like
hitlers nazi party

(©) Write a comment... @ @ ©
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200

Comments

Newest

(8]

T
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@71julesmarie - 3d ago .
What an amazing young lady, very admirable %

7 & B =

@aaronredd5794 « 3d ago

Dang. It's crazy how much we're willing to
overlook to keep making money :f

Thanks to Nalleli for sharing and fighting.

b6 &P E =
@AdamChilll - 2h ago
stay strong! Powerful story!

it e E

@MaineMountainMedia - 3d ago
Very powerful story from an impressive young

Add a comment...
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L coe

. I Am/You are the universe/As above so below. C...

Most "leaders" trail behind. Are you just a
follower who needs someone to lead you? At
least chose a leader who does not ignore the
abyss in front of you.

Other than that go vegan, car-free, clean
banking, slow fashion, green energy etc. or go
extinct. Even the best leader won't help if
everybody just gives away their responsibility
and keeps on trashing the planet.

Like - @ 1 Reply

Kokora W ees

KOKor
==t 730 followers

We love your commitment as a company to
Earth-centered advocacy!

Like - @ 1 Reply - 1reply

feels  Feels on Brand 5d ees
374 followers

Kokora Samel!

Like - @ 1 Reply

@ Gill Costa - 3rd+ MW e
Agronomy Business Development @ Verdi.ag

Patagonia the known quality brand of good
vibes !

_ Insightful | agree ) ( Love this ) ( Great advi

Leave your thoughts here... @ Post
L ] H 22 =

Home Video My Network MNotifications Jobs

6:28 o = ED

7 comments X

+ _ James
Is the waterproofing as goood though? I've
heard poor reviews about the new arcteryx
lines that have come out in the last year or so.

Reply O )

<= Patagonia @ - Creator
Great question, James! They do perform
just as well as previous versions, but they
will need more care in order to maintain
their performance

Reply Q2 Gp

t!_ EvlovesBnca
" Common Patagonia W

Reply = QO &
g@ carter.t.ford
b lets go patagonia

Reply = 14 5)]

e & 2 & & & O
\dd comment... @ ®

6:28

1 comment

Nonasté 1mo
So cool !!

Rep'y v sne

Love it °7 Brilliant!

Add a comment

Obsessed @  Looks

® o



Observations

Generally, on the majority of platforms, the
engagement Patagonia receives through likes
and comments is positive.

Most comments consist of positive remarks
or statement about the brand.

Followers always react positively to real

individual stories, strengthening Patagonia’s
online identity.

Patagonia replies to any customer inquiries
promptly.

The brand tends to ignore negative
comments to mitigate further backlash.
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< thenorthface © oo

2,364 5.4M 947
posts followers following

THE
NORTH\
.FACER
The North Face

(@ thenorthface

Community
#NeverStopExploring
Denver, Colorado

(2) visitstore.bio/thenorthface

mi Followed by therealdavidmiller and
' Y 4#» savanna.mayer

Message Shop

o ad
byl VECTIV
Sores =

7:58 . ? m'

T

THE
NORTH
FACE

Never S

thenort

Home

g s

he North Face

The North Face ©

N @TheNorthFace
522K subscribers - 463 videos

top Exploring >

hface.com and 2 more links

Videos Shorts Live Playlists

~We Play Different -
- Vo e\ Xk

We Play Different | The North Face
The North Face - 1.3M views - 2 weeks ago

Enr Vnn

f

Home

& oy G

Shorts Subscriptions

.- >
e =
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< thenorthface >

THE
NORTH\
'FACED

@thenorthface ®
305 214.1K 5.5M

Following Followers Likes

Message v

#NeverStopExploring

&> www.thenorthface.com

1A (@

#WallsAreMeantForClimbing #SkiTok v

B ;ﬁ-uz NORTH FACE
DJmT SECUREI?

it's officially puffer season
ka0

s o T THE
NORTH\
FACEN

The North Face ©

Eco-friendly

Verified merchant
thenorthface.com - #NeverStopExploring
@ thenorthface - (© thenorthface

173k followers - 35 following

10m+ monthly views

X Follow voo

Created Saved
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2 3,623 1.5M 1,080
ARCTERYX posts followers following
Arc'teryx
@ arcteryx

Outerwear for Mountain Athletes.
@arcteryxacademy @veilance

(2 linkin.bio/arcteryx

“,g Followed by aidandechellis

Shop All Rise Guidelines Pride Trip Rept

8:01 we T @Y

ARCTERYX

Arc'teryx
532K likes + 550K followers
Quterwear for Mountain Athletes

il Like & View Shop

Posts About Videos More =

Details
€) Page - Product/service

ARC'TERYX Equipment, a Division of Amer Sports
Canada Inc. is responsible for this Page.

& arcteryx.com

Video Marketplace Dating Motifications

=
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Arc'teryx

DArcteryx

Founded on the idea that there is always a better way.
#arcteryx

& Sports, Fitness & Recreation @ Vancouver, BC
2 arcteryx.com [ Joined April 2009
17 Following 144.4K Followers
Posts Replies Media

Arc'teryx @Arcteryx-2023-06-15

= "] would say I’'m a reluctant alpinist. | really hate
waking up at ridiculous hours. | don’t like to be
cold. | don't like to be hungry. Yet | constantly
find myself pushing into those realms.”

Get 'Close-Up' w/ Arc’teryx athlete, Mike
Gardner.

youtube.com/watch?v=etxflb...

4 Q 40 i 34k [

[»

Arc'teryx @Arcteryx-2023-06-01
== \We believe that the mountains are more than
just geography — they’re where we play
and connect with ourselves, each other,
world around us. We also believe that ev

A O Q @O &2 P B




ARCTERYX

Arc'teryx ©

Verified merchant

arcteryx.com - Delivering unrivalled
performance, Arc'teryx quality conveys

absolute confidence. Pursue Perfection.

M@ arcteryx
26k followers - 3.6k following

946k monthly views

Follow

Created Saved
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< Arc'teryx

1
~ Arc'teryx @
ARCTERYX @arcteryx
178K subscribers - 1K videos

Delivering unrivalled performance, Arc'teryx quality
conveys absolute confidence. Pursue Perfection.

arcteryx.com and 4 more links

Home Videos Shorts Playlists

skip

o

Obsessive Design: Empowering
Movement (Ep. 5)
Arc'teryx - 384K views - 1 month ago

1] &3 e G, ™M

Home Shorts Subscriptions You
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Observations

e Both major competitors are present on
almost the same platforms.

Patagonia and both competing brands
present similar messaging to their
adventurous, environmentally-conscious
audiences that centres around exploration,
preservation of goods, and quality clothing.

All visuals utilized by Patagonia and both
competing brands are all attractive, but
struggle to differentiate from each other due
to their similar goals as organizations.




Patagonia
Moving Forward




Suggestion #1: Showcase Clothing

e While still keeping environmental values
prevalent, showcase the clothing on socials to
make individuals aware of what is being sold.

e Although the bio on all socials is powerful and
inspiring, it can perhaps be misleading to
individuals who are unaware of what
Patagonia is and what they sell.

e A potential alternative bio could be: “We're in
business to save our home planet and to
equip you for your adventures.”




Suggestion #2: Harness the Power of
TikTok

e Patagonia’s TikTok presence and following is
insufficient compared to one of its primary
competitors (The North Face).

* |Increase Patagonia’s TikTok following through
the use of User Generated Content to
captivate more audiences in an authentic
way.




Suggestion #3: Post Stories

e By frequently posting stories on platforms like
Facebook, Instagram, and TikTok, Patagonia
can further increase online engagement by
enticing followers to interact with the content
in different ways.

* Whether it be through polls, sliders, or links,
Patagonia can strategically utilize stories on
several platforms to get ahead of algorithms
and attract more followers.




